


Content Marketing is NOT rocket science!  
「機會只係留⽐有機會嘅⼈」？錯！機會只係留⽐有「內容」嘅⼈！

What is content marketing; 
The importance of authenticity for a slasher/ 
freelancer; 
How to establish your identity in the highly 
competitive digital landscape; 
How to highlight your products and services, 
attract leads, and land your first paying clients.

甚麼是內容⾏銷； 
真實性對於⾃由⼯作者及斜槓族有多重
要； 
如何在兢爭激烈的數碼世界中穩固形
象； 
如何突顯⾃⼰的獨特性、產品和服務，
從⽽增加⼯作機會
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10+ year dancer

Started my first “business” in 2013

Worked in the media industry for 5+ years

Transitioned into Head of Social Media and Content Director roles when I was 30 years old

Been a slasher myself for around 15 years
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All of my opportunities came from

CONTENT.
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Headhunters Businesses owners

Clients Referrals
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In essence, I was doing content marketing without knowing it.
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“Content marketing is a conversation that leads to credibility. 
Through the exchange of information, your brand builds trust with 

your audience by enriching the conversation. You provide something 
of value in exchange for their attention. When you consistently 

create and share educational and meaningful content, over time you 
will attract, engage, and convert your intended audience.”

What is Content Marketing?

- ClearVoice talent Britt Skrabanek
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• Content drives audience association to 
a human, then to a brand, then to a 
voice 

• Providing answers, not just keywords

What is Content Marketing?1
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• Establish a brand story  
• Organically attract strong leads with engaging and educational content 
• Provide readers with the information they need to make a purchase 

decision 
• Help boost your reputation 
• Provide content for social media channels 
• Start the process of converting search engine queries into loyal customers 
• Retain current customers by providing information that demonstrates your 

brand’s value and the benefits of your products/services 

What is Content Marketing?1
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Content Marketing is even more effective 
for an individual than it is for a company

What is Content Marketing?1

A simple single source of “truth”
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1. Helpful – provides a solution to the 
reader’s problem. 

2. Educational – informs the reader with 
valuable information. 

3. Entertaining – evokes a feeling or emotion 
in the reader. 

4. Referenceable – the reader might 
bookmark or refer to it.

What is Content Marketing?1
1. What do/ did you solve? 

2. What did you learn? 

3. What do you find entertaining? 

4. What do you reference to?
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What is Content Marketing?1
1. What do/ did you 
solve?
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What is Content Marketing?1
2. What did you learn?
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What is Content Marketing?1
3. What do you find 
entertaining?
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What is Content Marketing?1
4. What do you 
reference to?
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What is Content Marketing?1
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It’s not rocket science. 
But it takes you to do it.
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“As a freelancer, you are ultimately responsible in understanding 
your own value and, more importantly, conveying it to a 
potential client. Yet one of the biggest challenges is in 

identifying your value.”

The importance of authenticity 
for a slasher/ freelancer2
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• Seek first to understand, then to be 
understood 

• The goal is to be remembered, not to 
sell

The importance of authenticity 
for a slasher/ freelancer2
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The importance of authenticity 
for a slasher/ freelancer2
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Confidence 
Personal experience
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Competence 
Unique knowledge
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Benevolence 
Your community
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“Your goal with any engagement copy for your online community is to draw 
people into a conversation. But, don’t forget that the goal of engagement is to 
create value for your members and your business. Don’t try to to garner 
engagement for engagement’s sake. Many community builders accidentally 
fall into the trap of “stirring the pot” in their communities. Or they create 
controversial, “click-bait-y” prompts that may be designed to get lots of 
interaction, but don’t deliver actual value. “

The importance of authenticity 
for a slasher/ freelancer2

- Teachable writer Noele Flowers
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• Who might be reading the content? 
• Which type of content will you create? 
• What are you hoping to achieve with your content? 
• Where is the best place for the content to live? 
• When will your content be published and shared? 
• Why should people care about your content? 
• How will you measure the success of content?

The importance of authenticity 
for a slasher/ freelancer2
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The importance of authenticity 
for a slasher/ freelancer2
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It’s not rocket science. 
But you need to be very 

clear on what you can offer.
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Establishing your identity in the 
highly competitive digital landscape3

“But to achieve autonomy as a company of one, you have to be a 
master at your core skill set… you have to have a skill set, or a 

combination of skills, that’s in demand.”

- Paul Jarvis, Company of One
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• Learn to say no 
• How can you help them succeed?

Establishing your identity in the 
highly competitive digital landscape3
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There are four main pieces of 
content:  
1. Creation 
2. Distribution 
3. Measurement 
4. Scalability

Establishing your identity in the 
highly competitive digital landscape3

1. It’s showcasing what they can do through you 

2. It’s reaching them through you as a person 

3. It’s following up with these people as you 

4. It’s associating yourself with them
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Introducing 

JTCM’S SLASHER 
CONTENT FUNNEL.
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You can build your 
identity with posts

You can build your 
identity with posts 
that fills different 
stages in the funnel to 
achieve specific goals
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It’s showcasing 
what they can do 
through you

It’s following up 
with these 
people as you

It’s associating 
yourself with 
them

Creation
Distribution

Measurement

Scalability

1. Helpful – provides a 
solution to the reader’s 
problem. 

2. Educational – informs 
the reader with 
valuable information. 

3. Entertaining – evokes 
a feeling or emotion in 
the reader. 

4. Referenceable – the 
reader might 
bookmark or refer to it.

It’s reaching them 
through you as a 
person

2 x social 
media 

platforms

1 x online 
landing

Incoming comments 
and inquiries

Organic outreach

Propose!
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Do free work. 

Get caught up in likes.

DO NOT

Invest in paid.

(Unless it’s a trade)

(Likes ≠ Leads)

(Until you have paying clients)
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It’s not rocket science. 
If you can’t get them to like you, at 
least get them to remember you.
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Highlight your products and services, 
attract leads, and land your first 

paying clients
4
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It’s showcasing 
what they can do 
through you

It’s following up 
with these 
people as you

It’s associating 
yourself with 
them

Creation
Distribution

Measurement

Scalability

1. Helpful – provides a 
solution to the reader’s 
problem. 

2. Educational – informs 
the reader with 
valuable information. 

3. Entertaining – evokes 
a feeling or emotion in 
the reader. 

4. Referenceable – the 
reader might 
bookmark or refer to it.

It’s reaching them 
through you as a 
person

2 x social 
media 

platforms

1 x online 
landing

Incoming comments 
and inquiries

Organic outreach

Propose!
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One-pager 
online 
portfolio 
Professional

1 x online 
landing

https://portfolio-
course-
rw.webflow.io/
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Reply with 
value, 
connect with 
content 
Helpful

Incoming comments 
and inquiries
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Understand, 
then seek to 
be 
understood 
Appeal

Organic outreach

About 
them

Your 
authentic 
suggestion

Offer help
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Don’t just 
reply with a 
quotation, 
always build 
a branded 
deck 
Tailored (but 
reuseable!)

Propose!

Identify with clear bullet points so the 
lead knows you’re on the same page as 
they are, and you’re providing them with 
help according to their specific needs.

Whether you’re providing a service/ a 
product, explain in easy language the 
qualitative solution you can offer.

What is the deliverable 
you can offer that drives 
the solution? Go into 
detail and give rationale 
if you can.

Don’t be afraid to over explain. Make 
sure you list prices, required items from 
the lead, and other terms and conditions 
clear here to prevent lead 
disappointment, which can lead to more 
problems in the future.
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It’s not rocket science. 
Your time is your money and you should 
only do things that justifies the effort.



Key 
takeaways

• Authenticity - You need to be the one to decide and 
create the content that truly represents you  

• Identity - You need to be very clear on what you will and 
will not offer 

• Attract leads - You are trying to get people to remember 
you, not to “like” you 

• Land clients - You should spend time and only be 
creating content that serves a purpose 
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Thank you!

「機會只係留⽐有機會嘅⼈」？錯！機會只係留⽐有「內容」嘅⼈！


