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year dancer

Started my first “business” in

Worked in the media industry for

Transitioned into Head of Social Media and Content Director roles when | was

Been a slasher myself for around




All of my opportunities came from
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Headhunters

Work smart.
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Let content build your succ

Joyce Tsang
Founder at Joyce Tsang Content Marketing

Talks about #content, #contentstrategy, #contentmarketing,
#digitalmarketing, and #socialmediamarketing
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In essence, | was doing content marketing without knowing it.




What is Content Marketing?

“Content marketing is a conversation that leads to
Through the exchange ot information, your brand builds trust with
your audience by enriching the conversation. You provide something
of in exchange for their attention. When you consistently
create and share educational and meaningful content, over time you
will attract, engage, and convert your intended audience.”

- ClearVoice talent Britt Skrabanek




What is Content Marketing?

® Content drives audience association to
a human, then to a brand, then to a
volce

® Providing answers, not just keywords




What is Content Marketing?

® Establish a brand story
® Organically attract strong leads with engaging and educational content

® Provide readers with the information they need to make a purchase
decision
® Help boost your reputation

® Provide content for social media channels

® Start the process of converting search engine queries into loyal customers
® Retain current customers by providing information that demonstrates your

brand’s value and the benetits ot your products/services




What is Content Marketing?

Content Marketing is even more eftective
for an individual than it is for a company

A simple single source of “truth”




What is Content Marketing?

1. Helpful - id lution to th
SIpTHl = provides a SoIUtion to the 1. What do/ did you solve?

reader’s problem.
2. Educational — informs the reader with ,
, | 2. What did you learn?
valuable information.

3. Entertaining — evokes a feeling or emotion 3. What do you find entertaining?

in the reader.
4. Referenceable - the reader might
bookmark or refer to it.

4. What do you reference to?




1. What do/ did you
solve?

What is Content Marketing?

a tsangly « Follow

tsangly So #happy about this!

saat L@ AREEMNT B TRR T W ITERBERER

fashion event fi5F, BiBERTEIRRM #ensaemble #EZHRA .
BB ESFERMAERTEINRIERR. B, TRFEF. ]
RHBAGREFIEE—JdiFRIREE, RERSEBNMBERT.

A, SETAIPBEIERBIFERJRE, (PRERKMARBEME
WSIRBHEBR LSNREERE, AR —PERAREMNT
EibFT #zine WX FE 7, HERIEEZBRAC! ) SKE
#upperhouse RS REIERETED, EIFEEMRIBABCRINAERN
mh, BELFHNEHB—MHIEAONGRET. RRIIEZZEES
&) ¥ROBCHNBESIZHERHIINEE, EMEZHELS
Mi! :D

#finnishdesigner #prehelsinki

326w

felita_lo Beautiful @ "9 )

377w Renlv

QY N

64 likes

NOVEMBER 10, 2015

@ Add a comment...




2. What did you learn?

What is Content Marketing?

a tsangly « Follow
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What is Content Marketing?

@Q tsangly + Follow

eﬁ tsangly S E{RIFHE,

3. What do you find
entertaining?

#FIFIEENEE T #timelapsedrawing #fairlady
#watercolordrawing #stayingin

104 w

FEBRUARY 15, 2020



4. What do you
reference to?
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What is Content Marketing?

tsangly + Follow

tsangly First lesson learned in 2020 —
"you really can't please everyone,
so why bother?"

| have always been skinny. As far as | can remember, people
always told me to "eat more", to "tan less" (because | looked
even skinnier when | was dark), and asked me what | ate.

| was so used to it | usually just answered whatever, and
deliberately ate a lot in hopes they'd stop asking.

It wasn't until | started seeing myself the way the first left-hand

picture showed. | thought | looked disgusting, more like a
skeleton really.

So | decided to actively gain weight. | also met the love of my life
@nelsonkcl so the pounds started to put themselves on
naturally.

| started seeing curves I've never seen on my body, | look

QY N

@ Liked by janeousity and 103 others

JANUARY 6, 2020

@ Add a comment...



What is Content Marketing?

creates

Business Name Unique Value to Customers




It's not rocket science.

But it takes you to do it.




The importance of authenticity
for a slasher/ freelancer

“As a freelancer, you are ultimately responsible in understanding
and, more importantly,
. Yet one of the biggest challenges is in

identitying your value.”




The importance of authenticity
for a slasher/ freelancer

® Seek first to understand, then to be
understood
® The goal is to be remembered, not to

sell




The importance of authenticity

for a slasher/ freelancer
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Confidence Competence Benevolence
You need to use content to You need to use content to You need to use content to
make people believe what show people you have the reassure people that you are

you say. skills to do what you say. acting on their behalf.




Conftidence

Maya Grossman - Following s
| Help Professionals Take Control of Their Career and Create Lasting Su...

See the VP title next to my name?
The first time | interviewed for that role | was told "no”.

| was the 1st candidate to go through the interview process and they weren't
sure about me.

| was gutted. | knew | was perfect for the role, but there wasn't much | could
do.

| moved on, but | stayed in touch with the VP of Product. | sent him articles
that highlighted industry opportunities, | shared feedback on his keynote, and |
offered help on numerous occasions without expectations.

6 months later, when | was about to sign an offer from another company, | got
an email from the CEO. They wanted to pick up the conversation.

If it happened a decade earlier | would have been upset about the rejection, |
wouldn't have stayed in touch with the VP, and | wouldn't have given “free"
value.

But here's the thing, how you show up when things do not go your way is important.
It's a testament to your character and your mindset.




Competence

CREATE
CONTENT
WITH
PURPOSE

OI.

o2.

www.cyndizaweski.com

Who are our customers, and how are they
consuming our content?

What struggles are they facing, and why
are they turning to our content for help?

‘e ascent_storycraft + Following

Port Jefferson, New York

ascent_storycraft It's time to end this content creation
misconception once and for all.

1 2

Educational content isn't the only way to provide value to your
ideal client.

Valuable content is any type of post that enriches or improves
your ideal audience's experience with your brand.

Essentially it adds value to their life.

If you ever laughed at a relatable meme in the middle of a
stressful day, then you know how valuable that funny post
actually is.

The bottom line is that the year's most memorable content will
improve the overall customer content experience — and there
are a host of actionable steps to make this content strategy your
reality in the new year.

® QY N

214 likes

1 DAY AGO




Benevolence

campaign_del_mar « Following
Darwin, Northern Territory

campaign_del_mar These days, | meet most of my friends
online. Right here on Instagram, to be specific.

We start by sending a bunch of DMs and voice memos back and
forth and end up having play dates at the park with our kids
while chatting about our businesses the entire time.

My business is not just my job; it's also part of my identity. Like
being a mum, being a business owner is a defining part of my
life, and I'm more than ok with that. | could work (and care) less;
| don't want to (il

Running a business is much like having a child, really. They are
equally needy, expensive and we feel almost the same amount of
pride with each achievement. We need people around us who
get that.

Friends without children do not want to hear about your kid's
bowel gmovements, and friends with employers can't
understand why we talk about our jobs so much.

® QY A

113 likes

JANUARY 16




The importance of authenticity
for a slasher/ freelancer

"Your goal with any engagement copy for your online community is to draw
people into a conversation. But, don’t forget that the goal of engagement is to
create value for your members and your business.

. Many community builders accidentally
fall into the trap of “stirring the pot” in their communities. Or they create

controversial, “click-bait-y” prompts that may be designed to get lots of
interaction, but don’t deliver actual value. ”

- Teachable writer Noele Flowers




The importance of authenticity
for a slasher/ freelancer

® \Who might be reading the content?
® \Which type of content will you create?
® \What are you hoping to achieve with your content?

® \Where is the best place for the content to live?

® \When will your content be published and shared?

® \Why should people care about your content?

® How will you measure the success of content?




The importance of authenticity
for a slasher/ freelancer

| want my business to become the
go-to, affordable choice for

Industry




It's not rocket science.
But you need to be very
clear on what you can offer.




Establishing your identity in the
highly competitive digital landscape

“But to achieve autonomy as a company of one, you have to be a
master at your ... you have to have a skill set, or a
combination of skills, that’s

- Paul Jarvis, Company of One




Establishing your identity in the
highly competitive digital landscape

® | carn to say no

® How can you help them succeed?




Establishing your identity in the
highly competitive digital landscape

There are four main pieces of
content:

1. Creation

2. Distribution

3. Measurement
4. Scalability

. It's showcasing what can do through you
. It's reaching through you as a person
. It's following up with as you

. It's associating yourself with




Introducing




You can build your You can build your
identity with posts identity with posts




Creation

't's showcasing

what

can do

through you

Helpful — provides a
solution to the reader’s

problem.

Educational — informs

the reader with

valuable information.

Entertaining — evokes

a feeling or emotion in

the reader.

Referenceable - the

reader might

bookmark or refer to it.
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Confidence

You need to use content to
make people believe what
you say.

%

Competence

You need to use content to

show people you have the
skills to do what you say.

@o>

Benevolence

You need to use content to
reassure people that you are
acting on their behalf.

Distribution

lt's reaching
through you as a
person

2 x social
media
platforms

1 x online
Elglellale

Measurement

It's-following up
with
as you

Incoming comments
and inquiries

Organic outreach

Scalability

It's associatli

yourselt wit

Propose!

nNY

A




Do free work.

(Unless it's a trade)

Get caught up in likes.
(Likes # Leads)

Invest in paid.
(Until you have paying clients)




It’s not rocket science.
If you can’t get them to like you, at

least get them to remember you.




Highlight your products and services,
attract leads, and land your first
paying clients




Creation

't's showcasing
what can do
through you

Helpful — provides a
solution to the reader’s
problem.

Educational — informs
the reader with
valuable information.
Entertaining — evokes
a feeling or emotion in
the reader.
Referenceable - the
reader might
bookmark or refer to it.

Distribution

t's reaching
through you as a
person

1 x online
Elglellale

Measurement

t's. following up
with
as you

Incoming comments
and inquiries

Organic outreach

Scalability

It's associating

yourselt with

Propose!




One-pager
online

portfolio

I'm Robin Williams. Hobin. W

A Product Designer

1 x online
Elglellale

I'm Robin Williams.

Companies I have worked A Product Designer
for in the past

I'm probably the most passionate
designer you will ever get to work
with. If you have a great project
that needs some amazing skills, I'm

your guy.

https://portfolio-
course-
rw.webflow.io/




Rep\y with 3¢ loom

value,

connect with Show it,
content say it, send it.

Record video messages of your screen,
cam, or both. Faster than typing an emaill
or meeting live.

Incoming comments

and inquiries

Easy
ahead

Meeting Select a Date & Time

° 30 min

¢, zooMcall

calendly.com



Understand,
then seek to

be

understood

Organic outreach

Great post!

Hey Zach,

| saw the blog you recently posted about where edtech is headed in
the next decade and thought it was great. Your point about how Al ad
virtual reality-powered immersive experiences could be used to assist
struggling students was particularly thoughtful.

| looked into your company's blog content a bit further and noticed
that you're primarily responsible for most of it, but a LinkedIn search
tells me you're a sales director. | have experience in helping startups
like yours get their content marketing efforts off the ground.

Would you be interested in some resources on blog formatting,
historical optimization, or on-page SEQO?

Regards,
Shawna

ntic
ostion

help



Don't just
reply with a
quotation,

always builo
a branded

deck

Proposel

THE PROBLEM #  THE SOLUTION

Identify with clear bullet points so the ~ - . ,
4 , P Whether you're providing a service/ a
lead knows you're on the same page as

i
- duct lain i | th
they are, and you’'re providing them with “ , Z proauct, explain In easy language the

. . - ualitative solution you can offer.
help according to their specific needs. L /

THE PRODUCT

What is the deliverable
you can offer that drives
the solution? Go into
detail and give rationale

if you can.

YOUR

REQUIREMENT

Don't be afraid to over explain. Make
sure you list prices, required items from
the lead, and other terms and conditions
clear here to prevent lead
disappointment, which can lead to more
problems in the future.




It's not rocket science.
Your time is your money and you should
only do things that justifies the effort.




e Authenticity - You need to be the one to decide ana
create the content that truly represents you

® |dentity - You need to be very clear on what you will and
will not ofter

® Attract leads - You are trying to get people to remember
you, not to “like” you

® Land clients - You should spend time and only be

creating content that serves a purpose
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